Year in Review: Top News in China Disposable Hygiene Products Industry in 2013

I. In 2013，Chinese disposable hygiene products market kept growing and the whole industry was full of vitality. Enterprises increasingly made investment and improved their competitiveness. But the production capacity grew excessively fast, leading to periodic overcapacity and declining price of products, which added more pressure on some companies straining to survive.

1. International renowned disposable hygiene products companies accelerated investment in China

In 2013，international renowned companies, such as K-C，Kao，Unicharm，Daio，SCA，Pigeon，Johnson&Johnson, continued to invest in China: K-C’s world-class diaper production base launched in Nanjing; Kao marketed Merries baby diaper produced in the factory in Hefei; Unicharm Consumer Products (Tianjin) Co., Ltd., Unicharm Packaging Material (Tianjin) Co., Ltd. and Unicharm Nonwoven (Tianjin) Co., Ltd. were opened in Xiqing Economics-Technological Development Area, Tianjin. Daio established a factory to produce GOO.N baby diapers in Nantong, Jiangsu; Pigeon announced officially to enter Chinese baby diaper market; Johnson&Johnson acquired Shanghai Elsker Mother & Baby Co., Ltd., etc. 
2. Domestic disposable hygiene products enterprises invested actively

Domestic companies, Hengan, Vinda, Kayson, Yinge, Qingyitang, Fujian Tianyi, COCO, Baishun, Shutai, AAB, Daddybaby, Chiaus, Yusheng, Dongshun, Changxing, have been steadily carrying forward development plan.

Mainly advanced equipments have been newly launched by some companies, such as Shutai, AAB, Daddybaby, Yusheng, Baishun, Changxing, Orient Champion.     

High-grade products continuously increased market share and products structure has been continuously optimized. 
II. Disposable hygiene products companies kept innovations in production and technology, and new products were coming thick and fast.
In 2013，in face of unceasingly aggravating market competition, disposable hygiene products companies invested more in research and development. There emerges new innovative products.

Sanitary napkins: P&G’s Whisper Pinkcess series sanitary napkins, K-C’s Kotex sanitary napkins with two kinds of surface layers, Unicharm’s Sofy sanitary napkins with ultra large tail wings in shape of butterfly and pant-type sanitary napkins, Vinda’s VIA sanitary napkins, Hengan’s Doria maternal napkins, Folliage’s Ultra-thin sanitary napkins, etc. 

Baby diapers: K-C’s Huggies platinum-level baby diapers, Unicharm’s Mamypoko instant absorption baby diapers, Hengan Q-MO baby diapers, Pigeon “pure cotton, real sense” baby diapers, Annor’s Mombobo baby diapers, etc.

Adult diapers: Daddybaby’s Kang Lang adult diapers.

Wet wipes: Beijing Marvel’s Snowtree baby wet wipes which were particularly classified according to the age of babies.

III. The level of industrial design was improved. Hengan became the only hygiene product company selected as State-level Industrial Design Center.
IV. The overall level of hygiene product industry and management of enterprises were continuously enhanced. Leading companies won awards successively.
　　
In 2013, disposable hygiene products companies constantly strengthened self-building and brand management. Many companies such as Hengan, Vinda, Heng Chang, COCO, P&G, K-C, SCA and Fuller, won in many different awards.
　　
In addition, four disposable hygiene products companies’ brands were acknowledged as China Famous Brand, including the “Daddybaby” of Daddybaby Co., Ltd., “Mignon” of AAB Group(China) Co., Ltd., the “ABC” of Kingdom Sanitary Products Co., Ltd., Guangdong and “Palmlove” of Yifa Group.

　
V. Domestic equipment level was steadily improved, narrowing the gap between domestic and foreign companies.

After launching the baby diaper complete production and packaging line at the middle-speed of 500 pcs/min with less waste materials, in 2013, Heng Chang developed high-speed “Zero Waste Elastic Ear Baby Diaper Machine” TNK-800T.
Creator accelerated the speed of both adult and baby diaper production lines;
Jinjiang Shunchang launched baby training pant production line;
Shanghai Zhilian increased its diaper, under pad and sanitary napkin machines.  
Guangzhou Xingshi launched full-servo pant-type baby diaper and adult diaper machines.   

Dachang raised the speed of wet wipes folding machine by 60% compared to 2012.

VI. Modern channels, including E-commerce and maternal and baby stores, boosted the development of disposable hygiene products industry. 

In 2013, the booming development of E-commerce exerted great influence on disposable hygiene products industry. Many companies, such as K-C, P&G and Hengan, constantly increased investment in E-commerce, which further stimulated the development of online shopping. On the other hand, the specialized maternal and baby stores also brought unlimited opportunities.
VII. Revised and improved product standards, strengthening industry supervision 
In 2013, China Standardization Technical Committee of Papermaking Industry finished  discussion of the standards of “Sanitary Napkins” and “Specification and Size of Diapers” and reviewed the standard of “Breast Pad”. General Administration of Quality Supervision, Inspection and Quarantine of the People’s Republic of China (AQSIQ) strengthened to supervise disposable hygiene products industry and conducted spot check on sanitary napkins, diapers and wet wipes on a regular basis, and the results showed those products were mainly qualified. 
　　
VIII. With export trade of disposable hygiene products industry being active, products exports saw steady growth. In the first three quarters of 2013, the volume and value of exports increased by 24.3% and 19.8% respectively year-over-year.
　
IX. As raw materials kept innovating, disposable hygiene products became more comfortable, novel and effective.
Acquisition distribution layer (ADL): with basis weight of 24～26g/m2 , the ADL newly developed by Tredegar enhanced the efficiency of the core. 
Fastening system: fastening system of diapers was upgraded. Adhesive tapes were designed safer and more fashionable, and frontal tapes were printed with a good visual effect. Frontal tapes have higher release force , shear force, comfort and breathability. Avery Dennison (Kunshan) Co., Ltd. particularly developed skin-friendly mini magic tapes with premium adhesives for baby diaper with elastic side panel.
Elastic system: multinational corporations, such as Aplix (Shanghai) Fasteners and Mondi (China) Film Technology, introduced premium quality elastic materials which have been sophisticated applied to European, American and other developed market. Tredegar planned to launch one rebuilded elastic film line in Shanghai, aiming at strengthening the market promotion of its elastic film in China.
X. China National Household Paper Industry Association (CNHPIA) strengthened communications and exchanges with relevant international organizations and associations, improving service quality for disposable hygiene products industry.
In 2013, CNHPIA under China Paper Association continued to strengthen the communications and exchanges with international organizations and associations, such as INDA, EDANA, IARPMA, and BCH. The Secretary General Jiang Manxia has attended Outlook Asia 2013, the Deputy Secretary General Zhang Yulan and Senior Engineer Cao Baoping have participated the Indian exhibition PAPEREX 2013, which built relationships with IARPMA and BCH. The president of INDA and the Secretary General of EDANA have also visited CHNPIA Secretariat. 
